Simi Malhotra
Kanika Sharma
Sakshi Dogra Editors

Inhabiting

Cyberspace
in India

Theory, Perspectives, and Challenges

@ Springer

Editors

Simi Malhotra Kanika Sharma

Department of English Department of English

Jamia Millia Islamia Shyama Prasad Mukherji College
New Delhi, Delhi, India University of Delhi

New Delhi, Delhi, India
Sakshi Dogra
Department of English
Gargi College
University of Delhi
New Delhi, Delhi, India

ISBN 978-981-15-9933-0 ISBN 978-981-15-9934-7  (eBook)
https://doi.org/10.1007/978-981-15-9934-7

© The Editor(s) (if applicable) and The Author(s), under exclusive license to Springer Nature
Singapore Pte Ltd. 2021

This work is subject to copyright. All rights are solely and exclusively licensed by the Publisher, whether
the whole or part of the material is concerned, specifically the rights of translation, reprinting, reuse of
illustrations, recitation, broadcasting, reproduction on microfilms or in any other physical way, and
transmission or information storage and retrieval, electronic adaptation, computer software, or by similar
or dissimilar methodology now known or hereafter developed.

The use of general descriptive names, regi d names, trad rks, service marks, etc. in this
publication does not imply, even in the absence of a specific statement, that such names are exempt from
the relevant protective laws and regulations and therefore free for general use.

The publisher, the authors and the editors are safe to assume that the advice and information in this
book are believed to be true and accurate at the date of publication. Neither the publisher nor the
authors or the editors give a warranty, expressed or implied, with respect to the material contained
herein or for any errors or omissions that may have been made. The publisher remains neutral with regard
to jurisdictional claims in published maps and institutional affiliations.

This Springer imprint is published by the registered company Springer Nature Singapore Pte Ltd.
The registered company address is: 152 Beach Road, #21-01/04 Gateway East, Singapore 189721,
Singapore



Contents

1 Introduction .............. ... .. ... ... ... .. .. ... 1
Simi Malhotra, Kanika Sharma, and Sakshi Dogra
Part I Cyber-Critiques: Of Exclusion, Surveillance and Co-optation
2 Finless Fishes in the Cyberian Sea: Internet and Exclusion
inIndia..... ... .. ... . ... 15
Satadru Chatterjee
3 Surveillanceas Norm .............. ... ... .. ... ... ... .... 25
Joshil K. Abraham
4  Cyberspace and the Illusions of Ultra-Democracy. ... .......... 35
Prashant Gupta
Part I Cyber-Politics: The New Media and Alternative Modes
of Resistance
5 Digital Feminist Interventions: A Critical Assessment of the Pink
Chaddi Campaign and #MeToo in India ............... ... . 47
— T DUAC T
6 New Media, Identity and Minorities: The Role of Internet
in Mainstreaming of Muslims in India . .. ................ ... 57
Mohammad Reyaz
Part III Cyber-Aesthetics and Narratives of Leisure
7  Cyberspace and the Aesthetics of Contemporary Perception . . . .. 71
Sunil Kumar
8 A Cyberian Turn in Pornography: Understanding Internet
asaSexual Medium . .......... ... .. ... ... ... ... L. 79
Sakshi Dogra
vii

Chapter 6 ®
New Media, Identity and Minorities: The o
Role of Internet in Mainstreaming

of Muslims in India

Mohammad Reyaz

Abstract India is home to over 172 million Muslims (14.2% of population), but
most of them live an abysmally miserable life. For Muslims, questions of survival
and security had taken centre-stage after independence. They were either ignored in
the larger narrative of the country, at best or worse, stereotyped in the mainstream
media and popular imaginations. The economic liberalization has helped a section
of Muslims grow on the economic ladder, although much needs to be achieved. This
new generation of Muslims considers themselves as active and equal citizens of the
country. This has been possible largely due to mediatization in the increasingly wired
global world. Internet and social media have provided an alternative “third space” of
communication, and have given them voices that they hitherto had difficulties finding
in the traditional media. Taking three examples: an online news portal, a Facebook
group, and Twitter trends, this chapter analyses how new media is helping Muslims
engage with the larger society by giving them an alternative platform to assert their
identity. It concludes that Indian Muslims are actively using the internet and new
technologies smartly to counter prevailing narrative and breaking stereotypes.

Keywords Indian muslim - Minority - New media * Social media - Identity -
Third space

With 172 million Muslims according to the 2011 census, India is home to the third-
largest Muslim population in the world (Reyaz 2015). But over 75% of them live an
abysmally miserable life on less than a hundred rupees a day. Several government-
appointed committees have expressed their concern on the socio-economic and
educational conditions of Muslims in India (Sachar et al. 2006, Kundu et al. 2014).
As a marginalized community that is also held responsible for the partition of the
country and are otherwise perpetual suspects in the eyes of the majority community,
questions of survival and security have remained immediate concerns for them.
The new generation of Muslims, however, consider themselves as active and
equal citizens of the country. Surely, economic liberalization has helped them grow
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